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Methodology

Field period:

November 2009 - March 2010
No. of educational institutions:
40

Data collection: Weighting:

Approximately 95% of data collection was conducted In our data collection we set targets by main field of
via an online survey, additional paper surveys collected study and educational institution. In order to provide
at some key campuses. The online link was distributed our clients with reliable data in each market and to get
primarily via university contacts (career centres and the the questions distributions as close as possible to the
educational institutions), the Universum Panel and actual population distribution, we use weighting based
different local partners. on population frequencies of the target groups.

Target students:
University students from all educational years.
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Comparison groups analyzed in this report

Group 1:
Base of the group: Total (Law)

Number of respondents: 480

Group 2:
Base of the group: Female

Number of respondents: 325

Group 3:
Base of the group: Male

Number of respondents: 154
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Age & Gender

Age: Gender:

25,2 25,2 25,1
Total (Law)

Female

Male

Total (Law) Female Male B Female m Male

SURVEY QUESTIONS:

AWhat is your year of birth?

AWhat is your gender? U N IVG RS U M
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Academic performance

36%

B Total (Law)
B Female
m Male

SURVEY QUESTION:
Please grade your academic results on a scale from 1 to 10, where 10 represents “excellent results”, 5 stands for "Average"

PLEASE NOTE:

A A High Achiever is categorised as an individual with 8, 9 or 10, when grading their academic performance.
THINK ABOUT:

A Are you focusing on high achievers in your communication?

AWhat actions can you take to attract these students to a larger extent?
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Educational institutions - Total (Law) (1/1)

University Total (Law) University Total (Law)
University of Helsinki 45,89% University of Tampere 7,47%
University of Turku 21,95% Abo Akademi University 2,30%
University of Lapland 7 17,82% | Other 7 4,57%

SURVEY QUESTION:

Which educational institution do you attend?
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Areas of study - Law

Area of study

Total (Law)

Female

Commercial law
Criminal law

Law of obligations
Constitutional law
European law
Procedural Law
International law
Financial law

Family and inheritance law
Administrative law
Environmental law
Property law

Labour law

Law and economics
Private International Law
Jurisprudence
Accounting

Medical law and bioethics
Legal history

Sociology of Law

Sports law

Women legal studies
Legal Informatics

Other law

26%
17%
14%
13%
13%
12%
11%
10%
10%
9%
9%
9%
7%
6%
5%
3%
2%
2%
2%
2%
1%
1%
1%
0%

22%
18%
11%
9%
14%
12%
12%
9%
12%
10%
10%
6%
7%
5%
5%
2%
3%
3%
1%
1%
0%
1%
1%
0%

32%
17%
21%
7%
8%
13%
10%
11%
5%
6%
9%
11%
%
8%
5%
3%
2%

4%
2%
4%
1%
1%

SURVEY QUESTION:

What is your major(s)/main area(s) of study?
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Topfindings-St udent s eaTopk(loaWw) | e u

Gender: Most represented educational
» 68% women and 32% men AR institutions:
- University of Helsinki

University of Turku
Average age: » University of Lapland
25,2 years

Average grade:
e 7,0 (of 10)
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Employer rankings

Female vs. Male vs. Total




ldeal Employer ranking (Top 30) - Total (Law)

Employer Percent Rank Employer Rank Percent Rank
2010 2009 2010 2010 2009

Oikeusministerio 1 42 .17% 1 OP-Pohjola-ryhma 16 9,16% 11
Tuomioistuimet 2 34,25% 2 Bird & Bird 17 9,10% 10
Castrén & Snellman 3 20,44% 3 Ernst & Young 18 8,52% 9
Roschier 4 19,60% 6 Dittmar & Indrenius 19 7,68% 23
Syyttajanvirasto 5 19,41% 4 PricewaterhouseCoopers 20 7,47% 29
Hannes Snellman 6 15,93% 5 Verohallinto 21 7,41% 16
Nokia 7 15,74% 7 White & Case 22 6,50% 20
Poliisi 8 15,22% 8 Kela 23 6,17% -
Valtiovarainministerio 9 12,74% 13 Fondia 24 5,44% -
Ty6- ja elinkeinoministerio 10 11,44% 21 Finanssivalvonta 25 5,33% 25
KONE 11 11,43% 17 KPMG 26 5,12% 33
Maistraatit 12 11,10% 15 Nokia Siemens Networks 27 4,82% 30
Nordea 13 9,91% 18 Fortum 28 4,59% 26
Ammattiliitot 14 9,88% 22 If 29 4,18% 27
Borenius & Kemppinen 15 9,50% 14 Patentti- ja rekisterihallitus 30 4,04% 24

Sampo Pankki 31 3,92% 31 3,88% 0

Tapiola-ryhméa 32 3,77% 32 3,85% 0

S-ryhma (SOK) 33 3,66% 34 3,54% 1

Krogerus 34 3,52% 19 7,79% -15

Procopé & Hornborg 35 3,26% 40 2,00% B

Waselius & Wist 36 3,18% 39 2,14% 3

Deloitte 37 2,81% 38 2,40% 1

Stora Enso 38 2,80% 45 1,46% 7

McKinsey & Company 39 2,79% 37 2,55% -2

Neste Oil 40 2,58% 28 4,07% -12

SURVEY QUESTION:

Please select five employers from the list below for which you would most like to work - your five Ideal Employers.
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ldeal Employer ranking (Top 30) - Male

Employer Percent Employer Rank Percent Rank
2010 2010 2010 2009
Oikeusministerio 1 33,10% 1 Bird & Bird 15 8,45% 7
Tuomioistuimet 2 30,28% 2 Ernst & Young 17 7,75% 15
Castrén & Snellman 3 27,46% 3 Verohallinto 17 7,75% 17
Roschier 4 26,06% 5 Dittmar & Indrenius 19 6,34% 24
Hannes Snellman 5 21,13% 6 Finanssivalvonta 19 6,34% 36
Syyttajanvirasto 6 20,42% 7 Nokia Siemens Networks 19 6,34% 32
Nokia 7 17,61% 3 PricewaterhouseCoopers 19 6,34% 36
Poliisi 8 16,90% 11 Fortum 23 5,63% 21
KONE 9 14,79% 7 If 23 5,63% 29
Nordea 10 13,38% 11 Maistraatit 23 5,63% 24
Ty6- ja elinkeinoministeri® 11 11,27% 24 Kela 26 4.93% -
Valtiovarainministerio 11 11,27% 11 Procopé & Hornborg 26 4,93% 46
Borenius & Kemppinen 13 9,15% 7 Tapiola-ryhma 26 4,93% 36
OP-Pohjola-ryhma 13 9,15% 14 Fondia 29 4,23% -
Ammattiliitot 15 8,45% 22 KPMG 29 4,23% 29

SURVEY QUESTION:

Please select five employers from the list below for which you would most like to work - your five Ideal Employers.
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Potential Appl (Tom30)t-Mabe r anki ng

Rank Percent Emblover Rank Percent Rank
2010 2010 ploy 2010 2010 2009

Employer

Castrén & Snellman 1 9,24% 3 OP-Pohjola-ryhma 13 2,10% 5
Tuomioistuimet 2 8,82% 4 Sampo Pankki 13 2,10% 33
Oikeusministerio 3 6,72% 12 Ammattiliitot 18 1,68% 19
Syyttajanvirasto 3 6,72% 15 Ernst & Young 18 1,68% 19
Roschier 5 6,30% 1 Maistraatit 18 1,68% 19
Hannes Snellman 6 5,46% 2 PricewaterhouseCoopers 18 1,68% 40
KONE 7 4,20% 9 Procopé & Hornborg 18 1,68% 40
Poliisi 7 4,20% 17 Ty6- ja elinkeinoministerio 18 1,68% 33
Verohallinto 9 3,36% 13 Fondia 24 1,26% -
Nokia 10 2,94% 5 Krogerus 24 1,26% 9
Nordea 10 2,94% 7 Ruukki 24 1,26% 33
Tapiola-ryhméa 12 2,52% 28 Accenture 27 0,84% -
Bird & Bird 13 2,10% 9 Dittmar & Indrenius 27 0,84% 19
Borenius & Kemppinen 13 2,10% 7 Fennia 27 0,84% -
Nokia Siemens Networks 13 2,10% 19 If 27 0,84% 28

SURVEY QUESTIONS:

A Please select five employers from the list below for which you would most like to work - your five Ideal Employers.
A Have you or will you apply to these employers?

PLEASE NOTE:
The above ranking is based on the number of respondents that have selected each employer as ideal and have applied, or will apply,
fora job at the employer.

THINK ABOUT:

Are there big differences in comparison to the Ideal Employer ranking?

UNIVERSUM |

Building Brands to Capture Talent




Employer

Oikeusministerio
Tuomioistuimet

Castrén & Snellman
Roschier
Syyttajanvirasto
Hannes Snellman
Nokia

Poliisi
Valtiovarainministerio
Ty06- ja elinkeinoministerio
KONE

Maistraatit

Nordea

Ammattiliitot

Borenius & Kemppinen
OP-Pohjola-ryhmé&

Bird & Bird

Ernst & Young

Dittmar & Indrenius
PricewaterhouseCoopers
Verohallinto

White & Case

Kela

Fondia

Finanssivalvonta

KPMG

Nokia Siemens Networks
Fortum

If

Patentti- ja rekisterihallitus
Sampo Pankki
Tapiola-ryhméa

S-ryhma (SOK)
Krogerus

Procopé & Hornborg
Waselius & Wist
Deloitte

Stora Enso

McKinsey & Company

O ~N O wo b NP

Percent

47,49%
38,13%
17,39%
15,72%
20,74%
12,71%
14,72%
15,72%
11,37%
11,71%
10,03%
13,38%
8,36%
10,03%
10,37%
10,03%
8,03%
8,36%
7,36%
7,02%
7,69%
7,69%
6,69%
5,02%
4,68%
4,68%
4,35%
4,01%
3,68%
5,35%
4,01%
4,01%
3,01%
3,34%
2,34%
3,01%
1,67%
3,68%
3,01%

R

0O~N OO ~WwWN PP
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Percent

33,10%
30,28%
27,46%
26,06%
20,42%
21,13%
17,61%
16,90%
11,27%
11,27%
14,79%
5,63%
13,38%
8,45%
9,15%
9,15%
8,45%
7,75%
6,34%
6,34%
7,75%
2,82%
4,93%
4,23%
6,34%
4,23%
6,34%
5,63%
5,63%
2,11%
4,23%
4,93%
3,52%
3,52%
4,93%
2,82%
2,82%
2,11%
1,41%

Total Law
Rank Percent
1 42,17%
2 34,25%
3 20,44%
4 19,60%
5 19,41%
6 15,93%
7 15,74%
8 15,22%
9 12,74%
10 11,44%
11 11,43%
12 11,10%
13 9,91%
14 9,88%
15 9,50%
16 9,16%
17 9,10%
18 8,52%
19 7,68%
20 7,47%
21 7,41%
22 6,50%
23 6,17%
24 5,44%
25 5,33%
26 5,12%
27 4,82%
28 4,59%
29 4,18%
30 4,04%
31 3,92%
32 3,77%
33 3,66%
34 3,52%
35 3,26%
36 3,18%
37 2,81%
38 2,80%
39 2,79%
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Preferred workplaces

Corporate lawyer
International/supernational organization (UN, EU)
Law firm specialised in corporate law
Ministry

Government

Career within the courts

Lawyer at bank/insurance company
Non-governmental organization (NGO)
Public prosecutor's department

Law firm specialised in criminal law

Law firm specialised in non-commercial law
Municipality/county council

Lawyer at accounting firm

Law clerk/junior judge

Does not matter

SURVEY QUESTION:

What type of future workplace are you most interested in?

Please select a maximum of three alternatives

THINK ABOUT:
AWhat type of workplace is most attractive?
A How will that affect your recruitment?

%14%
0%

i

15

%
02 1204

H Total (Law)
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Career goals

To have work/life balance

To be competitively or
intellectually challenged

To be secure or stable in my job

To have an international career

To be dedicated to a cause or to
feel that | am serving a greater
good

To be autonomous or
independent

To be a technical or functional
expert

To be a leader or manager of
people
B Total (Law)

To be entrepreneurial or
creative/innovative

® Female

m Male

SURVEY QUESTION:
Below is a list of nine possible career goals. Which are most important to you?
Please select a maximum of three alternatives

THINK ABOUT:
A Which of the career goals can you offer the opportunity to achieve to the largest extent?
A Can you communicate the most attractive career opportunities given what you can offer?
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Expected monthly salary (EUR)

Total (Law) 3325

Female

Male 3516

W Expected monthly salary (EUR)

SURVEY QUESTION:
What is your expected salary before taxes (excluding commission and bonus) at your first employment after graduation?

PLEASE NOTE:

AWhat salary do you currently offer targeted students?
A Can you meet their expectations?

A Do you know if your Recruitment Competitors can?
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Top preferred channels (1-10)

Employer websites

Media articles

Internship/co-op programs/work
placement

Acquaintances employed by the
company/organisation

Fellow students

Career websites/Internet job
boards

Employer sponsored events

Career services department at
your school/university

Friends and family

Employer presentations on
campus

SURVEY QUESTION:

How would you prefer to gather information about potential employers? Please select a maximum of three alternatives

23%
25%
21%
23%
16% 28%
0
22%
22%
17%
22%
19%
27%
21%
— 24%
0
16%
16%
12%
14%
o 16%
0
14%
13%
13%
13%
12%
16%

38%
39%
37%

H Total (Law)
® Female

m Male

THINK ABOUT:

A Which communication channels have you used in your communication with the target group?
Als there a mismatch between the channels you have used and their preferred ones?
A Are there any new possible channels to focus on in the future or to decrease your visibility in?
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Top actual channels (1-10)

53%
Employer websites 52%
56%
37%
Media articles 40%
35%
35%
Fellow students 35%
35%
Acquaintances employed by the 2%%2/0
company/organisation 24%
o 23%
Student organisations 23%
24%
Career websites/Internet job 23% 2704
boards 15% 0
) ) 21%
Friends and family 25%
14%
i i 19%
Advertlsemgnt§ in student 18%
publications 21%
. o ) 16%
Advertisements in print media 17%
15%
H Total (Law)
16%
Employer recruitment brochures 15% " Female
19% = Male

SURVEY QUESTION:

How have you mainly learnt about these employers? Please select as many as applicable

THINK ABOUT:

A Which communication channels have you used in your communication with the target group?
Als there a mismatch between the channels you have used and their actual ones?

A Are there any new possible channels to focus on in the future or to decrease your visibility in?
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Actual vs. preferred channels - Total (Law)

Employer websites

Media articles

Internship/co-op programs/work
placement

Acquaintances employed by the
company/organisation

Fellow students

Career websites/Internet job
boards

Employer sponsored events

Career services department at
your school/university

Friends and family

Employer presentations on
campus

SURVEY QUESTIONS:

23%
23%
15%
22%
25%
22%
21%
23%
16%
16%
14%
9%
14%
21%
13%
9%

38%
53%

37%

35%

W Preferred Information

m Actual Information

A How would you prefer to gather information about potential employers? Please select a maximum of three alternatives
A How have you mainly learnt about these employers? Please select as many as applicable

THINK ABOUT:

AWhich communication channels have you used in your communication with the target group?

Alls there a mismatch between preferred and used channels?

A Are there any channels to focus on in the future to communicate with students?
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Topfindings-St udent s0 career & communi cat
- Total (Law)

Top career goals:
» To have work/life balance

To be competitively or intellectually challenged
e To be secure or stable in my job

Top preferred workplaces: Top preferred communication channels:
Corporate lawyer ' » Employer websites
- International/supernational organization » Media articles

(CLR=18)) » Internship/co-op programs/work
» Law firm specialised in corporate law placement

Top actual communication channels:
. Employer websites

Media articles
 Fellow students

Average expected monthly salary:
3325 EUR
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Topfindings-St udent s0 career & communi cat
- Female

Top career goals:

» To have work/life balance

- To be competitively or intellectually challenged
» To be secure or stable in my job

Top preferred workplaces: Top preferred communication channels:

International/supernational organization : » Employer websites

(UN, EV) ' » Internship/co-op programs/work
» Corporate lawyer placement
» Ministry » Media articles

Top actual communication channels:
. Employer websites

Media articles
 Fellow students

Average expected monthly salary:
- 3199 EUR
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Topfindings-St udent s0 career & communi cat

- Male

Top career goals:
To have work/life balance

- To be competitively or intellectually challenged
To be secure or stable in my job

Top preferred workplaces:
» Corporate lawyer
- Law firm specialised in corporate law

International/supernational organization
(UN, EV)

Top actual communication channels:
. Employer websites

Media articles
 Fellow students

Top preferred communication channels:
. Employer websites

 Fellow students

- Media articles

Average expected monthly salary:
- 3516 EUR
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